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There are many reasons to be excited about the prospects of NFC in
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indisputable. With a simple tap of a smartphone, consumers can access
BNP Media Helps People Succeed in
information about products. This could be anything from recipe ideas, to
Business with Superior Information
Corporate Directors: Publishing, John R. Schrei;
“how-to” guides, to reminders to re-order the product.
Corporate Strategy, Rita M. Foumia; Information
Technology, Scott Krywko; Production, Vincent M.
Consumers can also receive promotional offers and get interactive, with
Miconi; Finance, Lisa L. Paulus; Creative, Michael
games and competitions. For brands, there are opportunities to interact with
T. Powell; Events, Scott Wolters; Human
Resources, Marlene J. Witthoft; Clear Seas
consumers like never before and build direct customer engagement. The
Research, Beth A. Surowiec
technology is also likely to have a significant impact on the supply chain and
retail environments, enabling easier, faster and more accurate stock-checking
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NFC overcomes many of the shortcomings of other technologies currently used to provide the identification of, and
interactivity with, consumer goods. It can carry and communicate far more information than barcodes; the information
can be dynamic (different in the shop to when clicked later); and is preferred by consumers, as it is easier to use. It also
takes up far less room than QR codes and can even be integrated under existing packaging, so it doesn’t interfere with
existing branding.
The last few years have seen several brands make innovative use of NFC smart packaging. The prestigious Bordeaux
winery Château Le Pin, which produces some of the most expensive wines in the world, has used NFC tags to allow
customers to authenticate the vintage and access information on the grape variety of the wine. Stora Enso has
integrated an NFC-enabled sensor into its boxes of luxury chocolates, giving
NFC Revolution continues on page 9
consumers a way to check that the box had not previously been opened. Also,
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NFC Revolution continued from page 3

Lucozade released promotional bottles that could be used
to access free public transport via the London Tube’s NFC
tap-to-pay system. In fact, a single NFC device in smart
packaging can be multi-functional, allowing for a wide
range of use cases, from entertainment to offers.
So, if the technology is maturing and the advantages of
NFC are so manifest, why isn’t it everywhere already? The
answer to that is simple: To date, it has been too expensive.
There has been a steady reduction in the price of NFC
tags, down from around 15-20 cents to about 10 cents, or
less. As you’ll note from the examples above, NFC has
generally only been applied to high-value goods or special
promotional items that can accommodate this relatively
high additional cost. To make significant inroads into the
FMCG sector, the cost of producing NFC for smart
packaging will have to reduce radically.
How low? The figure we’re hearing from industry
sources is somewhere around the one cent mark for
FMCG (in very high volumes of course). This figure is
supported by industry commentators such as Hanna
Langstron of RFID Arena. When debating when NFC
would take off, Langstron claims, “One indicator that

several grocery retailers mention is when a tag's cost is
under one cent, that's when.” This is a view backed up by
the UK-based project called SCOPE, (funded in part by
Innovate UK), which aims to encourage the development
of ultra-low-cost NFC tags.
Obviously, this is a drastic price reduction when
compared to most solutions on the market today. New
processes and technologies are emerging that will lead to
exciting reductions in the cost of the key components
behind NFC tags, so the one cent target will be
achievable in the not-too-distant future. Also, the recent
technology innovations in NFC deliver flexibility and
impact-resistance, opening up the possibility of integration
into bags, pouches and other forms of flexible packaging.
It is the reduction in price, though, more than anything
else, that will be the driver in NFC smart packaging rolling
out in significant volumes within the next few years. I also
expect that, like Wi-Fi, NFC smart packaging will be one of
those innovations that rather “creeps up” on us: When it
takes off, it will take off in a big way, and we will wonder
how we ever managed without it. PS

Nutrition Facts Label: FDA to Extend Compliance Dates
The U.S. Food and Drug Administration is proposing to
extend the compliance dates for the Nutrition Facts and
Supplement Facts label final rule and the Serving Size final
rule from July 26, 2018, to Jan. 1, 2020, for manufacturers
with $10 million or more in annual food sales.
Manufacturers with less than $10 million in annual food
sales would receive an extra year to
comply—until Jan. 1, 2021.
The FDA is committed to making
sure that consumers have the facts
they need to make informed decisions
about their diet and the foods they
feed their families. The proposed rule
only addresses the compliance dates.
The FDA is not proposing any other
changes to the Nutrition Facts Label
and Serving Size final rules.
The agency is proposing to extend
the compliance dates in response to the continued
concern that companies and trade associations have
shared, regarding the time needed for implementation of

the final rules. These stakeholders expressed concerns
about their ability to update all products by the original
compliance dates and the importance of obtaining
clarification from the FDA on a number of technical issues
relating to the final rules.
Pending completion of this rulemaking, they intend to
exercise enforcement discretion with
respect to the current July 26, 2018,
and July 26, 2019, compliance dates.
Written or electronic comments on
the extension of the compliance dates
are being accepted for 30 days,
beginning on October 2, 2017. The FDA
is only accepting comments on the
extension of the compliance dates. PS
Editor’s note: For an in-depth look at
this issue, see PSN’s Oct. 16th 1st
Person: “What Does the FDA’s New Nutrition Facts Label
Mean to the Industry?” written by Claudia Lewis,
Co-Chair of Venable’s FDA Practice. PS
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